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Brand History ——— 01
Brand Story ——— 02
Positioning —— 03

Enclair shows contemporary
Realism jewelry based on

Elegant and refined images.
View Shows & Store List
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Offline store



STORE
GAUWERY




STORE
GAUWERY
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Online store



Official
home page

ENCLAIR ESTELLA EARRINGS 0jA%2} 0/0{2 JADE EARRINGS |0|C 0[0{2) TIE EARRINGS E}O] 0]0{2)
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SHOP

BEST
EARRING
NECKLACE
BRACELET
RING

GIFT BOX

CLASSIC COLLECTION
CRYSTAL COLLECTION

ABOUT US
COLLECTION
COMMUNITY

LOGIN
MYPAGE
CART

CHARMING EARRINGS % 0/0{2) ANGELICA EARRINGS QH22|7} 0|01 PENELOPE EARRINGS HZZT) 0|0{2
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INSTAGRAM
FACEBOOK
KAKAOTALK

www.enclair.co.kr



Online
fashion platform
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Oversears
export
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BRAND HISTORY
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Self Product line
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Brand povitioning
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High price

Contemporary Traditional
ENCLAIR

Low price




04 ——— Product / Price

i 05 —— Marketing Point
; 06 ——— Marketing Channel
@ 07 —— Social Contributions

Enclair pursues high qualified and reasonably priced premium brand which

makes its own products with designing and product line in its own way.




Product gallery

CLASSIC COLLECTION
BEATO RING
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ENCLAIR

CRYSTAL COLLECTION
PLUTO EARRINGS

ENCLAIR




Product gallery

CLASSIC COLLECTION
CLEAR DROP EARRINGS
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ENCLAIR

CLASSIC COLLECTION
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ENCLAIR










Product gallery

CLASSIC COLLECTION
BRILLIANT BRECELET

ENCLAIR

CLASSIC COLLECTION
FLIP CHAIN NECKLACE

ENCLAIR
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Various Product /Price
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SEASONAL
10

M EARRING

EARRING (40%)
RING (30%)
NECKLACE
10%

BRACELET
10%

mRING *SEASONAL
MUFFLER & KEY
RING (10%)

10,000 - 129,000

i

10,000 - 159,000

i | £

29,000 - 358,000

I.

39,000 -159,000

z

25,000 - 95,000




Star marketing - star with enclair
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Star marketing - star with enclair
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DISPLAY CONCEPT | Wood + Black & Gold




DISPLAY CONCEPT | Glow + Pink & White




SPECIAL & LIMITED OFF-LINE SHOP
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3@ SHINSEGAE Celebrity

B Power Bloger

Instagram Star

Facebook
Internet News
Blog
Store POP
Instagram

Community



SOCIAL CONTRIBOTIONS
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CONTACT US

CEO Min Gyu Kim

H.P /010 - 8311 - 0412

E-MAIL / enclair2013@naver.com

OFFICE / 070 - 4114 - 0412

ADRESS / M 2A| A&7 SolsZ 22 6-6
SHOPPING MALL / www.enclair.co.kr
INSTAGRAM / enclair_jewelry



