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ht to JINIANI by founder’s global mid-name and the inqui
ntity. JINIANI creates contemporary wardrobe staples with
ntown edge. Using their understanding of how high-qualit
play with well-edited design, JINIANI collections
odern reinterpretations of form, shape, and silhouette.
classic shapes updated with digital prints, a timeless fit,
owing materials.
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JINIANI HISTORY
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JINIANI BRAND IDENTITY

Balance between
Minimalism & Ladyish insouciance

01 Selected fabrics

02 Accentuated color

03 Minimalistic cuts

04 Architectural finesse




JINIANI POSITIONING

The image of
modern feminine
and point of edge
style

Artistic

Classic

Edge

Modern

Minimal

Street

Feminine



JINIANI TARGET CUSTOMER

Focus on Psychographic
no Demographic
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Downtown Effort to career
Mind set
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JINIANI BUSINESS PRACTICES




JINIANI STRATEGIC DIRECTION

Fresh new 2021 direction

focusing on elevated day and gym wear.

A brand of contrasts, finding dual versatility and
sharp silhouettes in the form of tailored jackets,
easy-to-wear tops. Think irreverent sensuality
with sheer fabrics and casual urban elements.




