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02. BRAND STORY

Soft
Natural
Do.al, ~ Hheh Quality
Unique

Flegant




02. BRAND STORY

Do.al.

dos almas

-~ Modern Trendy Design
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03. BRAND POSITIONING

CONTEMPORARY DESIGN, RESONABLE PRICE BRAND POSITION
AN EL @ YAl 2l HA 7R BlE XA

High price
Contemporary —* Traditional
Do.al.

dos almas

Low price




04. BEST SELLING ITEMS
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04. BEST SELLING ITEMS
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05. QUALITY ASSURANCE
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